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products. GSB works to vibrate the once
underdeveloped local sites in Thailand,
helping them develop their unique economy
in a sustainable manner.

This field trip served a great chance to see how
social innovation was supported and funded
by Government Saving Bank in Thailand.
Considering the difference in the speed of

development between Korea and Thailand, we
could picture how Korea would have strived to
solve its social issues through many programs
in its developing ages. We also learned that the
impact of a socially good program could be
most maximized with the financial support of
a large institution like GSB. It was touching to
see that different GSB programs that targets
university students truly showed how they
believed in the power of younger generation

as the changemakers who will lead the future
of Thailand.

Our visit to GSB was a fruitful opportunity to
redeem about the goals of social innovation
not only in individual levels but expanding
to governmental and national phases. There
are certainly places in Korean society which
could improve and create greater social values
with the support from different organizations
and governmental scale. As SICA hold a
mission to incubate global social innovators
by providing appropriate resources through
innovative platforms, it would be great if
SICA could someday grow as an incubating
hub that provides different opportunities and
heartwarming changes to the society.

The Pitch

Jaewon Lee (UD 18)

On January 25, the six teams got ready for
the final presentation of the applications that
they have been preparing for the past seven
days of the workshop at Chulalongkorn
University. The applications were based on
social innovation in the six separate fields each
team was assigned to.
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WEQL Rating establishes principles for equal
working conditions by decreasing gender
disparity in the workplace. According to the
OECD Report in 2015, South Korea ranked
third (37.2%) in the highest gender pay gap
after India and South Africa. The root cause
appeared to be under representation of women
in the workplace along with motherhood that
pushed talented women to stay home rather
than to continue working.

In order to solve this issue, the firms that will
first provide WEQL Rating with data about
their working environment. Then, WEQL
Rating will formulate a specific guideline that
will outline how women should be treated
in the workplace to avoid such problems
of gender discrimination and decrease
gender disparity according to the workplace
environment. Finally, the guideline will be
implemented into the workplace that will
hopefully decrease inequality between the two
genders and invite talented female workers to
stay and help expand the business.
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KEY CODE

Key Code is an application that is designed for
people who wants to buy clothes but has lack
of time, money, and experience in shopping.
First, the customer will put in a keyword such
as “green sweater” and a set of green sweaters
will appear in one click. The consumer will be
able to compare prices between the diverse
green sweaters to find the one that he or she
desires. The application will also show other
clothes that go along with the green sweater
to make shopping easier for those who tend
to spend a lot of time matchmaking different
styles. All of the clothes that are shown on
the application will be on the cheaper end,
since Key Code aims to target the younger
generation that tends to have less leisure
money and time for shopping. Key Code will
raise revenue mainly through advertisements
than profit by selling to consumers in order
to maintain the cheap price of the clothes and
stay true to their purpose of
making shopping a cheap,
casy, and enjoyable
experience.

TELL ME

It is not hard for travelers to get scammed
by taxi drivers out of their home country.
For instance, in Bangkok, taxi drivers refuse
to count by the meter and instead, demand
200 baht disregarding the distance to your
destination. Especially when considering that
Thailand has more than 5.5 million tourists
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annually, such continual scamming could be
detrimental to the thriving tourism industry.
To avoid such scams, TellMe is a mobile
application based in Bangkok that will tell
you the range of money it will take to get to
your destination according to the method of
transportation (taxi, motorcycle, tuk-tuks).
TellMe will also have a specific map to notify
the customer of the shortest route to his or her
destination in order to avoid getting scammed
by the driver. In addition, TellMe will have
a translation service so that the customers
can search up their destination in their own
language to show to their driver. Otherwise,
the customer will have to go on the internet to
translate the destination from his or her own
language to Thai.
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Pramewith Sreechatthiwong
CEO and co-founder of Fictionlog & Storylog

EATCO

Eatco is an application that promotes a
shortened supply chain. Eatco will shorten
the supply chain by receiving the ingredients
from the farm and delivering it directly to
the customer with a markup price of 115%.
This will increase the farmer’s profit and will
also make the ingredients more affordable for
the consumers than when they have to buy
the ingredients in the market. Furthermore,
the corporation is eco-friendly, since it also
decreases food waste by promoting sales of
“ugly foods” such as carrots that are too small
to be sold or in contorted shapes.

competition , THE

unique oifferentiator

g

SLICE

Slice is a food delivery application that offers
leftover pieces of food at a cheaper price.

According to Forbes, food waste exposed in

the landfill becomes a significant source of
greenhouse gas such as methane, which leads
to severe climate change. In order to decrease
food waste that is becoming a serious problem
especially in the 21* century, Slice will sell only
untouched and quality food while it is still
okay to be consumed. The close-up pictures
of the food and detailed descriptions will be
uploaded on the application for the consumers
to see before ordering the food so that the
consumer can be ensured. The consumers
will then click on the item to be delivered to
their doorstep and since it is leftover food, the
prices will be a lot cheaper than average food
deliveries.
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In 2017, the Thai government spent 19.35%
of its annual 3.58 trillion-baht budget on
education, which is the largest portion of any
item on the budget. Yet, the Thai students
scored below their global average when it
came to their performance in math, science,
and English. The root cause in this paradox is
due to the fact that those in the lower social

class cannot receive quality education.

'

Edulink is an application that people in the
lower social class can use to get a full and
effective education while receiving the chance
to communicate with the professionals and
peers in their areas of passion. Users of
Edulink will first insert basic information
about themselves such as name, age, gender,
occupation, address, and email. Then, the
users can select their interests in the given
categories provided such as music, cooking,
or engineering. According to the user’s
demographic and interests, related video
lectures will pop up. The user can view and
rate the videos to learn more about their
passions and possibly even start a career
following their areas of interest. Besides
the videos, Edulink offers a chatbox where
students can communicate with other peers
who have similar interests and create a study

group.

Jaewon Lee (UD 18)
Member of Edulink

Sangyeob Kim (QRM 17)
Member of Keycode
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Bangkok. To me it
was a city of growth

Yewon Jo (HASS 18)

This rip

provided me (o
step forward,
and notsctile

or me, it is a time to hand over the name
Fof ‘Freshman’ to the fellow juniors and

step up to a sophomore. When I was
younger, college students all seemed so erudite
in one’s major, knowing what to do and how
to live in the future. However, although it is
time for me to end my delightful freshman life
in Songdo and enter Sinchon campus, I just
declared my major and did not take a single

major class. Experience from last year widened
up my view and interest in diverse field, but I
was not aware of how I should step toward
my big dreams. To me who was standing in
the middle of freshman and sophomore, this
fortunate opportunity to visit Bangkok as a
delegate of SICA was a foundation of growth.
The trip provoked me to step forward, and
not settle. This is my favorite line in my
favorite movie, <Me Before You>, and the
program that compulsively provoked me to
step forward taught me not to limit myself.
The schedule of the trip was tight. I woke
up at 7am, listened to the lectures of startup
CEOs about UI/UX, coding and storytelling,
and make an application in a short amount

of time. I was always interested in designing
an application and last year, it took me and
my teammates more than a month to build an
application. However, the program required
me and my teammates to build an application
and design the application in only three days.
Furthermore, our team lacked designers

which gave me an opportunity to use Adobe
XD and design the application, which I have
never done before. Three days was a tight
schedule to make an application and I was
in confusion, but it did work out. A tight
schedule provoked me to work harder and not
limit myself. Besides, I learned a lot from the
seniors, teachers and a professor who joined
the trip. As I am not a member of SICA, I
met those seniors for the first time, and 1
admired their splendid ability to introduce
themselves and proceed the projects. Meeting
diverse seniors, teachers and professors was
a great opportunity because what they told
me provoked and inspired me very much that
I spent my time in the air thinking about it.
Having a conversation with seniors provoked
me to find my identity and grow just like them.

The trip also taught me to do what is not
so comfortable but very much necessary:
Making people who did not understand me to
understand me and understanding what I could
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not understand. There are many foreigners in

my major as well as team projects. Last year, I
did not have a chance to work as a team with
foreigners and was afraid of doing it because
it was more comfortable for me to speak in
my mother tongue, Korean. The main object
of this program was to collaborate with Thai
students and make an application. Our team
managed to make a shopping mall community
based on keywords, and we did have difficulty
communicating in the process. At first, we
kept saying the same thing to make each other
understand, but later we paid more attention
to understanding what the other was talking
about. Trying to understand others and
collaborating everyone’s idea led all of us feel
thatitis OUR application and ended up adding
wonderful ideas such as exhibiting clothes
in a set, showing the lowest price and price

comparison when a customer taps and double
taps, and printing QR code on clothes so that
the customers can always see how to do the
laundry and how to refund. We all ended up
very satisfied! I believe there will be numerous
chances for me to collaborate with foreigners
whose mother language is not the same as
mine, and this experience was a wonderful
chance to learn how to communicate well.

The seven days of trip truly taught me the
spirit I should stick with while endeavoring
to improve myself. Do not settle and step
forward, and do not be afraid to work with
foreigners. After all, thank you all, dear friends,
seniors, teachers, and professor for joining a
wonderful trip of 7 days!

An Unforgettable

Memory

Yeseo Pyon (CTM 17)

Every morning
we woke up
anticipating the

angkok, the world’s most beloved
tourist destination is where the past
and present coexist. Antique temples
and the Grand Palace are beautifully preserved
in the heart of the city, while glittering arrays
of skyscrapers lay across the river. Taxis and
tuk tuks fill the busy streets. But you can
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easily avoid the traffic by hopping on the
Bangkok Train System (BTS), also known as
the Skytrain. Tourists can spend hours looking
around traditional markets or enter a luxurious
mall called Iconsiam. We were amazed by the
charm and diversity of the city.

Now the city is transforming into an
innovation hub. Supported by the government
and fueled by Bangkok-based banks, startups
are booming at rapid speed. Hubba, the first
coworking space in Bangkok, is now driving
the startup ecosystem. aCommerce, founded
in the capital city of Thailand has now
become an ecommerce unicorn in Southeast
Asia. Bangkok is attracting investors and new
talents. Some business experts even envision
it as the next Silicon Valley.

Our five-day workshop with Chulalongkorn
Univeristy students was full of excitement,
passion and challenges. Although not every
one of us were familiar with the concept of
innovation, all of us were eager to improve
different aspects of our life with our own
startups. Some were interested in solving
the food waste problem, while others fought
against taxi and tuk tuk scams. Lectures on
startup, UX and Ul design and pitching helped
us refine our business models and present
them in a professional manner.

This trip to Bangkok as SICA delegates will
remain as an unforgettable memory. Although
the weather was scorching hot throughout our
journey, it could not stop us from being excited.
Every morning we woke up anticipating the
next adventure. I am already looking forward
to visiting the city again.
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SICA Delegate to Bangkok

Yonsei Center for Social Innovation

At the Yonsei Center for Social Innovation, we bring together
the best faculty and notable industry partners to develop
multiple pathways for our students to acquire the necessary
skills and master the tools necessary for solving complex social
challenges. We seed social development projects formulated
by the students of Underwood International College, Yonsei
University to build new capabilities in social innovation.
As we progress, we seek to partner with external agencies,
multinational companies, and other organizations, to promote
innovation excellence and exchange best practices in the field
of social development.

Underwood International College

Underwood International College (UIC) is a highly selective,
English-language, four-year liberal arts institution, which
combines the intimate, elite learning environment of an
American-styleliberal arts college with the faculty and resources
of Korea’s top private research university. UIC students choose
from an extensive list of classes conducted entirely in English
and taught by a distinguished group of international and
Korean scholars. With a student body drawn from around the
world, UIC focuses on ensuring that its outstanding students
have the intellectual foundation to become exceptional leaders
capable of changing the world for the better.




